
Killer Campaigns #1: 
 

The Power of the Printed Word

Sponsored by the ‘Fort Knox’ of Copy



   In the 1980s, International Paper 
was locked in a no-holds-barred 
struggle with five major competitors 
whose products varied little.

   International Paper set out to 
create a reason why customers 
should prefer I.P. above the rest, 
even if only for a feeling of the 
“warm and fuzzies.”

   But can that translate to sales and 
customer loyalty, especially for a 
commodity product like paper? 

   The campaign -- “We believe in 
the power of the printed word” -- 
was a smashing success. 

   It was conceived by Ogilvy creative 
director, Billings S. Fuess, who relied 
on celebrities with credibility in 
education, like Kurt Vonnegut: “How 
To Write With Style,” Bill Cosby 
(before he became a TV sitcom 
superstar): “How To Read Faster,” 
Malcolm Forbes: “How To Write a 
Business Letter, Walter Cronkite: 
“How To Read A Newspaper,” and 
George Plimpton: “How To Make a 
Speech,” among others.

   While the ads were written under 
the bylines of these well knowns, it 
was Fuess who spent three to four 
weeks researching each ad and one 
week writing the first draft.

27 Million Requests for 
Copies of These Ads

   The initial campaign targeted the 
15-to-30 age group, mainly those in 
high school or college, under the 
banner of the “College Survival Kit.”

   But as these two-page spreads 
gained attention from widespread 
insertions, I.P. was inundated with 
requests for copies of theses ads 
from all age groups. They later spun 
off the “Business Survival Kit.”

   Doubleday was one of four 
publishers to put in a bid to publish 
a compilation of these ads after the 
fourth ad hit the press.

   Can you imagine anything so 
crazy... print ads being turned into a 
book?  

   But the copies were swept up and 
out of print copies now sell on 
Amazon for $273 and up.

   Most wouldn’t peg a paper 
manufacturer as the source of such 
ingenious product and brand 
differentiation.  

http://www.amazon.com/How-Use-Power-Printed-Word/dp/0385182163/ref=nosim/infmarblo-20
http://www.amazon.com/How-Use-Power-Printed-Word/dp/0385182163/ref=nosim/infmarblo-20


It just goes to show there are countless ideas for creating a competitive advantage out 
of thin air.

Always swipe responsibly,

Lawrence Bernstein
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Thousands of direct response ads....

Itʼs the ultimate copywriterʼs and direct marketerʼs 
playground.

The Ultimate Online Swipe File

http://www.ultimate-online-swipe-file.com
http://www.ultimate-online-swipe-file.com


































This document is not a source of business, legal, tax or accounting advice and in the
event that you require such counseling you should immediately contact your
professional service provider regarding the same, such as your attorney, CPA or
certified financial advisor. The materials presented in this document are for general
informational purposes only and are not intended to replace the professional advice of a
licensed service provider. All copyrights and trademarks belong to their respective
owners. 

BREAKTHROUGH BUSINESS TECHNOLOGIES, INC. DOES NOT WARRANT OR
MAKE ANY REPRESENTATION REGARDING USE, OR THE RESULT OF USE, OF
THE CONTENT IN TERMS OF ACCURACY, RELIABILITY, OR OTHERWISE. THE
CONTENT MAY INCLUDE TECHNICAL INACCURACIES OR TYPOGRAPHICAL
ERRORS, AND COMPANY MAY MAKE CHANGES OR IMPROVEMENTS AT ANY
TIME. YOU, AND NOT BREAKTHROUGH BUSINESS TECHNOLOGIES, INC.,
ASSUME THE ENTIRE COST OF ALL NECESSARY SERVICING, REPAIR OR
CORRECTION IN THE EVENT OF ANY LOSS OR DAMAGE ARISING FROM THE
USE OF THIS DOCUMENT OR ITS CONTENT. BREAKTHROUGH BUSINESS
TECHNOLOGIES, INC. MAKES NO WARRANTIES THAT YOUR USE OF THE
CONTENT WILL NOT INFRINGE THE RIGHTS OF OTHERS AND ASSUMES NO
LIABILITY OR RESPONSIBILITY FOR ERRORS OR OMISSIONS IN SUCH
CONTENT.

MATERIAL CONNECTION DISCLOSURE: You should assume that the
publisher has an affiliate relationship and/or another material connection to the
providers of goods and services mentioned in this document and may be
compensated when you purchase from a provider. You should always perform due
diligence before buying anything. 

 




